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CBOSS at Arabcom 2007

CBOSS transnational corporation will participate in Arabcom’2007, the 10"
international Arabic exhibition and conference on telecommunications and IT that will take
place April 11-12, 2007 in Dubai, UAE.

Traditionally, this forum attracts representatives of state organizations and business from
Middle East, Persian Gulf countries and other states. The conference will host ministers of
telecommunications and IT, top managers of transnational 1T corporations, telecom operators,
ISPs, providers of IT and services and telecom experts. Last year about 500 attendees from 50
countries around the world participated in this exhibition and conference.

CBOSS Corporation regularly takes part in specialized exhibitions in Arabic countries.
Placing a primary focus on the promotion of IT products in growing Asian markets, CBOSS is
successfully competing in this region. From 2004 the company is an associated member of
Russian-Arabic Business Council, which allows it to deal with mutually beneficial and
promising international projects at the top national level. CBOSS products are successfully
operated in Jordan, Saudi Arabia and Syria.

Arabcom’2007’s agenda covers prospects of migration to NGN, broadband
communications and IP telephony. CBOSS Corporation has announced a report “CBOSS
solutions: reacting to telecom operators’ requirements” that places a special focus on CBOSS
recent achievements and state-of-the-art products.
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CBOSS is a Moscow-based transnational corporation, the largest software developer in Russia and a leader of the
international IT for telecom market. www.cbossgroup.com

The largest operators in Russia and abroad have opted for the unique functionality and reliability of CBOSS. The
number of CBOSS installations amounts to more than 1,200. CBOSS products are successfully operated by 160
customers in 34 countries, on all 5 inhabited continents.



